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Promoting the development of the region through 
intergovernmental cooperation, community and human 

development, long-range planning and technical assistance. 



Website & Social Media Metrics

• Website Metrics
• Page Views
• Demographics
• Behavior Flow

• Social Media Pillar List

• Social Media Metrics
• Facebook
• LinkedIn
• Twitter

• Newsletter
• Open/Click Through Rates
• Monthly Open Rates
• Comparison to Industry

• Goals for the Future



Website Metrics – Page Views



Website Metrics – Most Visited Pages



Website Metrics – Most Visited Pages



Website Metrics



Website Demographics



Social Media Pillar List

• Grant Funding Opportunities

• Revolving Loan Fund

• Updates on Programs (Educational)

• Regional Community Highlights



Social Media Metrics - Facebook



Social Media Metrics – Facebook Demographics



Social Media Metrics – Facebook Averages



Social Media Demographics – LinkedIn

• LinkedIn Worldwide Demographics

• 60% of Users are 25-34 years old

• 57.2% Male / 42.8% Female



Social Media Demographics – Twitter

• Twitter is the 15th Most Used Social Media Site

• 82% Use the Platform for Entertainment
• 78% Use it to Stay Informed
• 77% Use it to Express Opinions

• Most Users are 25-34 years old – 38.5%
• 56.4% Male / 43.6% Female



E-Newsletter - Metrics



E-Newsletter - Metrics



E-Newsletter – Industry Averages 



E-Newsletter – Industry Averages 



Goals for the Future

• Telling the Story of the Region
• County and Community Profiles
• Community Events
• Tourism Initiatives

• Showing What RNDC Does
• RLF Marketing
• Commissioner/Staff Spotlights

• Content
• Video
• Podcast



Stay Connected

(507) 387-5643 |  www.rndc.org
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